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Editorial Introduction 
 This issue of the Independent Journal of Management & 
production (IJM&P) features a selection of articles submitted and 

revised until August 2017. Observe the works are the fruit of research 

and publications of undergraduate, postgraduate and entrepreneurs. 

 It is important to mention that all the works are showed 
without any kind of payment. All of them are published free from 
payments or taxes. 

 The publication also counts on the work of researchers from 

various parts of the world, which have undergone a process of peer 

review. 

 As chief editor of IJM&P, I am indebted to all members of the 

editorial board and reviewers, which contributed to achieve a very 

decent job during the evaluation and revision. Moreover, that they 

have contributed to the Journal in recognition of the international 

scientific community. 

 In addition, with all the authors, who trusted the results of their 

research and publications to the scrutiny of editors and reviewers 

who are part of our Journal. 

 In February 2017, the index of periodicals indexed by CAPES 

was published, a Brazilian organ that measures the quality of the 

periodicals. And our journal has obtained the classification B2 in 

three areas of interest, which represents the recognition of the 

international scientific community regarding our work. 

 The first table presents how our collaborators, by their 

categories of study and sex are. 

  



INDEPENDENT JOURNAL OF MANAGEMENT & PRODUCTION (IJM&P) 
http://www.ijmp.jor.br v. 8, n. 3, July - September 2017 
ISSN: 2236-269X 
DOI: 10.14807/ijmp.v8i3.533 

 

 
[http://creativecommons.org/licenses/by/3.0/us/] 
Licensed under a Creative Commons Attribution 3.0 United States License 

 
1166 

Table 1: Distribution of users by degree 

  Dr. 
Ph.D. MSc. Dr./Ph.D. 

Student 
MSc. 

Student 
Specia- 

list 
Profes-

sors 
Stu-

dents Others Total 

Male 941 238 229 61 32 22 43 87 1,653 

Female 354 105 115 16 11 2 33 25 661 

From the data provided in Table 1 on the distribution users by titration, Figure 

1 shows the percentage of each titration. 

 
Figure 1: Distribution chart for degree 

 In the period from January, 01 to May, 31 2017, the journal was accessed by 

approximately 10,922 users, of approximately 2,408 cities and 164 countries, in the 

Figure 2 is presented the map mundi, in which can be observed the countries of 

where was originating the access (GOOGLE, 2017). 

 
Figure 2: Countries that have accessed the journal 

 The Table 2 shows the preview data and journal access, since its creation in 
2010. 
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Table 2: views by volume/number 
Year Country Cities Access Users Viewers 
2010 25  75 340 181 5,474 
2011 75  343 1,510 1,024 12,942 
2012 83  444 2,187 1,406 15,499 
2013 118  1,208 11,946 6,006 71,264 
2014 146  1,978 17,440 10,503 68,340 
2015 147 2,307 23,017 14,460 96,735 
2016 162 2,911 26,654 17,847 112,928 
2017 173 3,129 24,473 17,443 77,837 

 In Figures 3, 4, 5, 6, 7, 8 and 9 is shown a graph of the amount of hits that the 

journal received between January 1, 2014 and Feb 28, 2017; these data are based 

on information provided by the Google analytics. 

 
Figure 3: amount of hits between 2014 and 2017 

 The Figure 4 shows the comparison of the number of cities, around the world, 

that have accessed the journal. 

 
Figure 4: Amount of cities between 2014 and 2017 
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 The Figure 5 shows the averages of views on the journal in the period 

between the years of 2014 and 2016.  

 
Figure 5: Amount of average between 2014 and 2017 

 The Figure 6 shows the comparison of the number of countries, around the 

world, that have accessed the journal. 

 
Figure 6: Amount of countries between 2014 and 2017 

 The Figure 7 shows the comparison of the number of users, around the world, 

that have accessed the journal. 

 
Figure 7: Amount of users between 2014 and 2017 
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 The Figure 8 shows the comparison of the number of viewers, around the 

world, that have accessed the journal. 

 
Figure 8: Amount of Viewers between 2013 and 2017 

 Figure 9 shows the evolutionary chart of resolutions address the articles 

registered in Crossref since 2014, which is based on monthly report. This graph can 

be seen the evolution of the journal has achieved. 

 
Figure 9: Resolution Report for prefix 10.14807 from between 2014 and 2017 

 In Figure 10, the graph that presents the profile of the users that access our 

journal is presented, which are classified by age and sex. According to the Google 

analysis tool, the age groups that most access is between 25 and 34 years. 
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Figure 10: Profile of the users that access the journal, classified by age and sex. 

 We appreciate the intense participation of all colleagues, which has made our 

journal become a place of wide dissemination of knowledge. 

 The following content will be presented with the titles, authors and the pages 

of all of the articles published in this edition issue. 

EDITORIAL VOLUME 8, ISSUE 3 (1165-1172) 
Paulo Cesar Chagas Rodrigues 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.533 

 
COMPARATIVE ANALYSIS OF BANK’S ATM AND POS TECHNOLOGIES BY 
CUSTOMERS (831-848) 

Afsaneh Ganjikhah, Ali Rabiee, Davood Karimzadegan Moghaddam, Davood 
Vahdat 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.528 
 

INFORMATION AND COMMUNICATION TECHNOLOGIES MANAGEMENT AND 
NIGERIAN BANKING SECTOR LIQUIDITY (849-873) 

John N. N. Ugoani, Anthony Ugoani  
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.548 

 
TOYOTA PRODUCTION SYSTEM - ONE EXAMPLE TO SHIPBUILDING 
INDUSTRY (874-897) 

Delmo Alves de Moura, Rui Carlos Botter 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.626 

 
AUTHOR THE RED-MED RAILWAY PROJECT A SERIOUS COMPETITOR TO 
THE SUEZ CANAL FOR CARGO CONTAINERS? (898-917) 

Salem Y. Lakhal, Souad H’Mida 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.619 
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POLITICAL WILL FOR EFFECTIVE REFORM MANAGEMENT AND 
SUSTAINABLE DEVELOPMENT GOALS ACHIEVEMENT IN NIGERIA (918-935) 

John N. N. Ugoani 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.551 

 
THE MODERATING ROLE OF BRANDS FOR LOW INCOME LUXURY 
CONSUMERS (936-954) 

Flavio Santino Bizarrias, Suzanne Strehlau, Marcelo Moll Brandão 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.639 

 
IMPACT OF SMARTPHONE ADDICTION ON BUSINESS STUDENTS’ ACADEMIC 
PERFORMANCE: A CASE STUDY (955-975) 

Shamsul Arefin, Rafiqul Islam, Mohitul Ameen Ahmed Mustafi, Sharmina Afrin, 
Nazrul Islam 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.629 

 
PROSPECTS OF COMPETITIVE PROCESS INNOVATION BUSINESS IN BRAZIL: 
CRITICAL FACTORS FOR COMPETITIVENESS, PRODUCTIVITY AND GROWTH 
(976-1000) 

Kátia Keiko Kitaguti, Fábio de Resende Shimura, José Carlos Jacintho 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.522 

 
UNLIMITED I, ON THE CORPORATE TRAINING REVOLUTION (1001-1058) 

Leandro Adolfo Viltard 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.616 

 
NEW PERSPECTIVE IN THE DESIGN OF QUALITY MANAGEMENT SYSTEMS 
(1059-1072) 

José G. Vargas-Hernández, Patricia Calderón Campos, Felipe Palomares 
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A MANAGEMENT OF THE CONFLICT FOR ENTREPRENEURIAL INNOVATION 
AT A TRANSNATIONAL COMPANY LOCATED IN MEXICO (1073-1091) 

Tania Elena Gonzalez Alvarado, José Sánchez Gutiérrez 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.585 
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THE IMPACT OF PRODUCT QUALITY, SERVICE QUALITY, AND CUSTOMER 
LOYALTY PROGRAM PERCEPTION ON RETAIL CUSTOMER ATTITUDE (1116-
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Ricko Achmadi Putra, Hartoyo Hartoyo, Megawati Simanjuntak 
DOI: http://dx.doi.org/10.14807/ijmp.v8i3.632 

 

http://www.ijmp.jor.br/index.php/ijmp/article/view/616
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DOI: http://dx.doi.org/10.14807/ijmp.v8i3.622 

 

September 1, 2017 

 
 

Prof. Dr. Paulo Cesar Chagas Rodrigues 
Chief Editor 


